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Yearly Syllabus/Planning overview
Session: 2026-2027

Subject ¢ Marketing Class : _XI__ No. of periods : 192
Month Ass?ssed Lesson/s to be covered Period
in Count
April April Unit 1: Introduction to Marketing 18
May May Unit 1: Introduction to Marketing 18
June June Unit 2: Marketing Environment 01
July July Unit 2: Marketing Environment 22
August August Unit 3: Marketing Segmentation, Targeting & Positioning 23
September | September Unit 3: Marketing Segmentation, Targeting & Positioning 15
October October Unit 4: Fundamentals of Marketing Mix 24
November November Unit 4: Fundamentals of Marketing Mix 20
December | December Unit 5: Consumer Behaviour 21
January January Unit 5: Consumer Behaviour 19
February February Revision 11
March March Annual Exam 0

Subject coordinator: : Harshleenn Kaur




IGNITING BRIGHT MINDS

Subject

Sir Padampat Singhania
Education Centre

Kamla Nagar, Kanpur

Monthly Syllabus/Planning overview

Marketing

Session: 2026-2027
Class : _XI__ No. of periods

: 199

Month

Date/Week

From

To

Lesson/s to be covered in classroom

Period
Count

April

Apr 06,
2026

Apr 30,
2026

1.Concept of marketing 2. Definition and Meaning of
Marketing

Understanding of Marketing concept in day-to-day life.

18

May 1,
2026

May 27,
2026

1.Concept of marketing 2. Definition and Meaning of
Marketing

Understanding of Marketing concept in day-to-day life.

Difference between manufacturer and marketer 3.
Objectives of Marketing 4. Detailed definition of
Marketing .1. Identify different manufacturers and
marketers of products 2. Understand marketing by
understanding need, wants, demands, market offerings 3.
Understand objectives of marketing 4. Understand
customer value and customer satisfaction in marketing

Employability skills Unit |: Communication ,Talking

skills,Asking Questions, Writing skilss

18

June

June
29,
2026

June 30,
2026

SUMMER VACCATIONS

01

July

July 1,
2026

July 31,
2026

1.Understand Scope of Marketing 2. Importance of
Marketing, Describe the scope of marketing-by-marketing
people, ideas, experience, events, places, properties,
organizations and information 2. What is a Market and
Types of Markets 3. Importance of marketing to
marketers, customer and society Specify scope of
marketing by supporting examples in each case mentioned

22

August

Aug 1,
2026

Aug 31,
2026

Identify types of markets on the basis of level, customers
and medium. Specify the role of marketing in development
of economy, in a company, society and consumers

21

September

Sep 1,
2026

Sep 30,
2026

Evolution of different Marketing Philosophies 1.
Understand the evolution of marketing through
production concept, product concept, selling concept,
Marketing concept and societal marketing concept
Distinguish between marketing and selling

Employability skills Unit II: Self Management skills

Grooming , Personal Hygine ,Team Work , Networking
Skills, Goal Setting, Time Management

16




1. Identify the basic ideology behind each concept evolved
2. Enumerate supportive examples for each concept 3.
Concept of Marketing and Selling

October Oct 1, Oct 31, Unit III- Information and Communication Technology | 24
2026 2026 .
Skills
Formatting Text in Word Document,Header Footer
and Page No. , Tracking Changes in Libre Office
1. Explain marketing and selling as different concepts 2.
Understanding different ideologies behind the concepts
Nov 1 Nov 30 Unit IV: Entrepreneurship Skills
November 2026, 0026 ’ 20
Value & Attitude of an Entrepreneur ,
Understanding the market, Thinking like an
entrepreneur
1. Identify the point of differences in the marketing and
selling concepts 2. List out the components essential for
selling and marketing
D b Dec 1, Dec 31, 29
ecember 2026 2026 Unit V : Green Skills
Policies of Green Economy, stakeholders of Green
economy, Government and Private Agencies
1. Identify the point of differences in the marketing and
January «53378, «5321731, selling concepts 2. List out the components essential for 19
selling and marketing
Feb 1, | Feb 28, | Revision
February | 5497 | 2027 11
Mar 1, | Mar 31, | Annual Exam
March 2027 | 2027 0

Subject coordinator: Harshleenn Kaur

HOD:




Sir Padampat Singhania Education Centre
{ \ Kamla Nagar, Kanpur

_
PADAMPAT SINGHANIA

Weekly planning overview
Session: 2026-2027
Subject : Subject : Marketing Class : _XI__ No. of periods: _9_
Period Topic/s to be covered in classroom Homework Status (Yc.?s/ No)
(Reason if No)
WEEK _1_:_06/04/2026 to__11/04/2026__ Period Count: _ 4
PD1 Introduction to Concept and Definition Of Marketing
PD2 Introduction to Concept and Definition Of Marketing
PD3 What does the term marketing mean?
PD4 Need(s), Want(s) and Demand(s)
WEEK _2: _13/04/2026 to___18/04/2026___ Period Count: _ 5
PD1 Maslow’s Hierarchy of Needs
PD2 Need(s), Want(s) and Demand(s)
PD3 Maslow’s Hierarchy of Needs
PD4 Objectives of Marketing
PD5 Objectives of Marketing

Subject coordinator Supervisor Principal/V. Principal



Subject

Education Centre
Kamla Nagar, Kanpur

Sir Padampat Singhania

IGNITING BRIGHT MINDS

Weekly planning overview
Session: 2026-2027

: Marketing Class

¢ XI

No. of periods :_11__

Period

Topic/s to be covered in classroom

Status (Yes/No)

Homework (Reason if No)

WEEK _3_:_20/04/2026 to_25/04/2026

Period Count: _ 6_

Create a Market Offering

PD1

PD?2 Product & Services

PD3 Customer Value & Customer Satisfaction
PD4 Customer Value & Customer Satisfaction
PD5 Exchange Process

PD6 Exchange Process

WEEK 4 : _27/04/2025__ to_02/05/2025_

Period Count: _ 5

Scope and Importance of Marketing

PD1

PD2 Scope and Importance of Marketing
PD3 Scope and Importance of Marketing
PD4 What is a market

PD5

The Importance of Marketing




Subject coordinator Supervisor

Sir Padampat Singhania
Education Centre

IGNITING BRIGHT MINDS

Kamla Nagar, Kanpur

Weekly planning overview

Session: 2026-2027

Principal/V. Principal

Subject : Marketing Class : _XI_ No. of periods:12
Period Topic/s to be covered in classroom Homework Status (Y?s/ No)
(Reason if No)

WEEK _5_:_04/05/2025_to_09/05/2025__

Period Count: 6_

PD1 Scope and Importance of Marketing
PD2 Importance to the Marketers
PD3 Importance to Customers
PD4 Importance to the Society
PD5 Marketing Philosophies

PD6 Marketing Philosophies

WEEK 6 : 11/05/2025 to_16/05/2025 Period Count: _ 6
PD1 Verbal Communication
PD2 Pronunciation Basics
PD3 Writing skills
PD4 Talking about self
PDS Communication styles
PD6 Saying No-Refusal Skills




Subject coordinator Supervisor Principal/V. Principal

[\ Sir Padampat Singhania

IGNITING BRIGHT MINDS

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject :___ Marketing Class : _XI_ No. of periods
:_04

WEEK 7 :_ 18/05/2025_ to_ 23/05/2025_ Period Count: _ 2

PD1 Talking about Family

PD2 Describing Habits and Routines

WEEK 8 : 25/05/2025_ to_30/05/2025_ Period Count: _ 02_

PD1 Asking Questions

PD2 Asking Directions

PD3 SUMMER BREAK

PD4 SUMMER BREAK

PD5 SUMMER BREAK
Subject coordinator Supervisor Principal/V. Principal
{ Sir Padampat Singhania Education Centre
IGNITING BRIGHT MINDS Kam&l W’agdf; Kanpur

Weekly planning overview
Session: 2026-2027
Subject : Marketing Class : _XI__No. of periods :0



Period Topic/s to be covered in classroom Homework S(tl:::sso(:?is'{vl\::)))
WEEK 9 : 01/06/2025_ to_ 06/06/2025 Period Count: _0_
PD1 SUMMER BREAK
PD2 SUMMER BREAK
PD3 SUMMER BREAK
PD4 SUMMER BREAK
PDS SUMMER BREAK
PD6 SUMMER BREAK
WEEK 10 _:_08/06/2025_ to_ 13/06/2025__ Period Count: O___
PD1 SUMMER BREAK
PD2 SUMMER BREAK
PD3 SUMMER BREAK
PD4 SUMMER BREAK
PD5 SUMMER BREAK
PD6 SUMMER BREAK

Subject coordinator Supervisor Principal/V. Principal

Sir Padampat Singhania

IGNITING BRIGHT MINDS

Education Centre
Kamla Nagar, Kanpur




Weekly planning overview
Session: 2026-2027

Subject :____ Marketing Class : _XI__ No. of periods :0__
Period Topic/s to be covered in classroom Homework S(tl:::sso(:?is'ﬁi()))
WEEK _11 : _15/06/2025__ to__ 20/06/2025__ Period Count: 0____
PD1 SUMMER BREAK
PD2 SUMMER BREAK
PD3 SUMMER BREAK
PD4 SUMMER BREAK
PD5 SUMMER BREAK
PD6 SUMMER BREAK
WEEK _12 :_ 22/06/2025__ to_27/06/2025__ Period Count: 0__
PD1 SUMMER BREAK
PD2 SUMMER BREAK
PD3 SUMMER BREAK
PD4 SUMMER BREAK
PDS SUMMER BREAK
PD6 SUMMER BREAK
Subject coordinator Supervisor Principal/V. Principal

Sir Padampat Singhania

| PADAPAT SNGHANIA
IGNITING BRIGHT MINDS

Education Centre



Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject :____ Marketing Class : XI No. of periods : 10
Period Topic/s to be covered in classroom Homework S(tl:::sso(:?:{v 11(;)
WEEK _13_:__ 29/06/2025__ to_ 04/07/2025__ Period Count: 5__
Distinguish Between Marketing Concept and Selling
PD1 Concept
PD2 Societal Marketing Concept
PD3 Relationship Marketing
PD4 Comparative Analysis of Marketing Philosophies
PD5 MEANING AND IMPORTANCE OF ENVIRONMENT
WEEK _14_: _06/07/2025__to__11/07/2025_ Period Count: 5
PD1 Environmental Scanning
PD2 Environmental Scanning
PD3 Environmental Scanning
PD4 Importance of Environmental Scanning
PD5 Importance of Environmental Scanning
PD6 Second Saturday
Subject coordinator Supervisor Principal/V. Principal

Sir Padampat Singhania

IGNITING BRIGHT MINDS

Education Centre



Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject ___ Marketing Class : _XI__ No. of periods :_12
Period Topic/s to be covered in classroom Homework S(tlza::sso(:‘::ﬁi(;)
WEEK _15_:_13/07/2025__ to__18/07/2025__ Period Count: 6_
PD1 Macro Environment Factors
PD2 Economic Forces
PD3 Physical Forces
PD4 Technological Forces
PD5 Socio Cultural Forces
PD6 PESTLE
WEEK 16_:_ 20/07/2025_ to_25/07/2025__ Period Count: _ 6__
PD1 Micro Environment Factors
PD2 Types of Micro Environment Factors
PD3 Types of Micro Environment Factors
PD4 Types of Micro Environment Factors
PD5 Types of Micro Environment Factors
PD6 Types of Micro Environment Factors
Subject coordinator Supervisor Principal/V. Principal

IGNITING BRIGHT MINDS

Sir Padampat Singhania




Subject

_10

: _ Marketing

Education Centre

Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Class

+ XL

No. of periods

Period

Topic/s to be covered in classroom

Homework

Status (Yes/No)
(Reason if No)

WEEK _17_:_28/07/2025__ to__01/08/2025__

Period Count: 5

Meaning of Segmentation

PD1

PD2 Importance of Segmentation
PD3 Importance of Segmentation
PD4 Bases of Market segmentation
PD5 Bases of Market segmentation
PD6 HOLIDAY

WEEK _18 : _03/08/2025__ to_08/08/2025__

Period Count: _ 5

Bases of Market segmentation

PD1

PD2 Bases of Market segmentation
PD3 Bases of Market segmentation
PD4 Bases of Market segmentation
PD5 Holiday

PD6

Bases of Market segmentation




Subject coordinator Supervisor Principal/V. Principal

Sir Padampat Singhania

IGNITING BRIGHT MINDS

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject : ___Marketing Class : _XI_ No. of periods:12 __
Period Topic/s to be covered in classroom Homework S(tl:::sso(:?:{v 11‘;)
WEEK 19 :_10/08/2026__to__15/08/2026_ Period Count: 06__
PD1 Types of Segmentation
PD2 Revision
PD3 Doubts
PD4 Practicing questions
PD5 Practicing questions
PD6 Practicing questions
WEEK 20 : 17/08/2026__ to_ 22/08/2026 Period Count: 06__
PD1 Meaning of Targeting
PD2 Self management Skills: Grooming
PD3 Personal Hygine,Team work
PD4 Networking skills
PD5 Self Motivation




PD6 Self management Skills: Time Management

Subject coordinator Supervisor Principal/V. Principal
Sir Padampat Singhania

| PADAUPAT SWNGHANIA
IGNITING BRIGHT MINDS

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject : Marketing Class : XI_ No. of periods _ 11_
Period Topic/s to be covered in classroom Homework Status (Y?s/ No)
(Reason if No)
WEEK _21_: _24/08/2026__to__29/08/2026__ Period Count: _ 05__
PD1 Types of Targeting
PD2 Selection Criteria for Targeting /Need of Targeting
PD3 Selection Criteria for Targeting /Need of Targeting
PD4 Failure of Target Market

Positioning: The Battle for the Mind/ Need for

PDS positioning

PD6 Bases of Positioning

WEEK 22 :_ 31/08/2026__ to_ 05/09/2026__ Period Count: _6__
PD1 Types of Targeting

PD2 Selection Criteria for Targeting /Need of Targeting

PD3 Selection Criteria for Targeting /Need of Targeting




PD4 Failure of Target Market

Positioning: The Battle for the Mind/ Need for
PD5 positioning

Bases of Positioning

PD6
Subject coordinator Supervisor Principal/V. Principal
Sir Padampat Singhania Education Centre
IGNITING BRIGHT MINDS Kamla Wagm; Kanpur

Weekly planning overview
Session: 2026-2027

Subject : Marketing Class : _XI_ No. of period:3__
Period Topic/s to be covered in classroom Homework Status (Y?s/ Noj
(Reason if No)

WEEK _23_:__07/09/2026 to___12/09/2026 Period Count: 3___

PD1 Unit Ill = Information and Communication Technology

PD2 Unit Il = Information and Communication Technology

PD3 Unit lll — Information and Communication Technology

PD4 Revision

PD5 Revision

PD6 Revision
WEEK 24 :_ 14/09/2026__ to_ 19/09/2026 Period Count: O

PD1 Half Yearly Examination

PD2 Half Yearly Examination




PD3 Half Yearly Examination
PD4 Half Yearly Examination
PD5 Half Yearly Examination
PD6 Half Yearly Examination
Subject coordinator Supervisor Principal/V. Principal

Sir Padampat Singhania

EDUCATION CENTRE
IGNITING BRIGHT MINDS

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject : Marketing Class : XI_ No. of periods:03___
Perio Topic/s to be covered in classroom Homework Status (ths/ No)
d (Reason if No)
WEEK 25 : 21/09/2026__ to_ 26/10/2026__ Period Count: 00
PD1 Half Yearly Examination
PD2 Half Yearly Examination

Half Yearly Examination

PD3

Half Yearly Examination
PD4
PD5 Half Yearly Examination
PD6 Half Yearly Examination

WEEK _26_:_27/09/2026__to_ 03/10/2026___ Period Count: 3




PD1 Half Yearly Examination

PD2 Half Yearly Examination

PD3 Concept of Marketing Mix

PD4 Definitions of Marketing Mix

PD5 Definitions of Marketing Mix

Subject coordinator Supervisor Principal/V. Principal
Sir Padampat Singhania Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject : ____ Marketing Class : _XI_ No. of periods:12__
Period Topic/s to be covered in classroom Homework S(::::o(:ei:{v 11‘;)
WEEK _27 : _05/10/2026___ to_ 10/10/2026__ Period Count: _6_
PD1 HOLIDAY
PD2 CHARACTERISTICS OF MARKETING MIX:
PD3 CHARACTERISTICS OF MARKETING MIX:
PD4 CHARACTERISTICS OF MARKETING MIX:
PD5 CHARACTERISTICS OF MARKETING MIX:
PD6 CHARACTERISTICS OF MARKETING MIX:
WEEK 28 :_ 12/10/2026__ to_ 17/10/2026_ Period Count: _ 6__

PD1 Product




PD2 Price
PD3 Place
PD4 Promotion
PD5 Consumer Behaviour
PD6 Consumer Behaviour
Subject coordinator Supervisor Principal/V. Principal

(@, S*Tedampat Singhania

IGNITING BRIGHT MINDS

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject :___ Marketing Class : _XI_ No. of periods:09__
Period Topic/s to be covered in classroom Homework S(:Qa::sso(:feiis'{\lli()))

WEEK 29 : 19/10/2026_to_24/10/2026__ Period Count: _ 3_

PD1 Ram Navami

PD2 Dusshera

PD3 Importance of studying Consumer Behavior

PD4 FACTORS AFFECTING CONSUMER BUYING BEHAVIOR

PD5 FACTORS AFFECTING CONSUMER BUYING BEHAVIOR
WEEK _30_:_ 26/10/2026_to___31/10/2026_ Period Count:6___




PD1 DIFFERENT BUYING ROLES
PD2 THE CONSUMER DECISION PROCESS
PD3 THE CONSUMER DECISION PROCESS
PD4 CONSUMER DECISION PROCESS STAGES
PD5 CONSUMER DECISION PROCESS STAGES
PD6 CONSUMER DECISION PROCESS STAGES
Subject coordinator Supervisor Principal/V. Principal

Sir Padampat Singhania

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject :__ Marketing Class :__ No. of periods:09__

Period Topic/s to be covered in classroom Homework S(tl:::sso(:f?:{v 11‘)’)
WEEK _31_:_02/11/2026__ to__ 07/11/2026__ Period Count: 6__
PD1 Unit IV- Entrepreneurship Skills
PD?2 Values of an entrepreneur
PD3 Thinking like an Entrepreneur
PD4 Understanding the Market
PD5 Coming up with Business Idea




PD6 Business Planning

WEEK 32 _:_09/11/2026__to__14/11/2026___ Period Count: 3___
PD1 Deepawali Holidays

PD2 Deepawali Holidays

PD3 Deepawali Holidays

PD4 REVISION

PD5 REVISION

PD6 REVISION

Supject coordinator Supervisor Principal/V. Principal

)

_
PADAMPAT SINGHANIA

IGNITING BRIGHT MINDS

Sir Padampat Singhania

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject : Marketing Class :__ No. of periods:10__
Period Topic/s to be covered in classroom Homework Status (Ye.s/ Noj
(Reason if No)
WEEK 33 : 16/11/2026 to__21/11/2026___ Period Count: 5
PD1 HOLIDAY
PD2 REVISION
PD3 REVISION




PD4 REVISION
PD5 REVISION
WEEK _34_:__23/11/2026____to__28/11/2026___ Period Count: 5___

PD1 REVISION

PD2 REVISION

PD3 REVISION

PD4 REVISION

PD5 REVISION
Subject coordinator Supervisor Principal/V. Principal
[ \ Sir Padampat Singhania
Education (Centre

Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject : Marketing Class : _XI_ No. of periods:11 ___
Period Topic/s to be covered in classroom Homework Status (Ye.s/ Noj
(Reason if No)

WEEK 35 _:_30/11/2026__ to__ 05/12/2026__

Period Count: _ 5_

PD1 REVISION

PD2 REVISION

PD3 REVISION




PD4 REVISION
PD5 REVISION
WEEK _36_: _ 07/12/2026___to__12/12/2026__ Period Count: __6__

PD1 CONSUMER DECISION PROCESS STAGES
PD2 CONSUMER DECISION PROCESS STAGES
PD3 REVISION

PD4 CONSUMER DECISION PROCESS STAGES
PD5 CONSUMER DECISION PROCESS STAGES
PD6 REVISION

Subject coordinator Supervisor Principal/V. Principal

Sir Padampat Singhania

(@)

IGNITING BRIGHT MINDS

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject : Marketing Class : _XI_ No. of periods:11__
Period Topic/s to be covered in classroom Homework Status (Y?s/ Noj
(Reason if No)
WEEK 37 :_14/12/2026_ to_ 19/12/2026 Period Count: _6__
PD1 Unit V : Green Skills

PD2 Sectors of Green economy




PD3 Policies of Green Economy
PD4 Stakeholders in Green Economy
PD5 Government in Private Agencies
PD6 Recapitulation
WEEK _38_:_ 21/12/2026__ to_ 26/12/2026 Period Count: _5_

PD1 REVISION
PD2 REVISION
PD3 REVISION

REVISION
PD4

REVISION
PD5

Subject coordinator Supervisor Principal/V. Principal



_
SIR PADAMPAT SINGHANIA

’(\)‘ Sir Padampat Singhania

EDUCATION CENTRE
IGNITING BRIGHT MINDS

Subject

Education Centre

Kamla Nagar, Kanpur

Weekly planning overview

Session: 2026-2027
: Marketing Class : XI_

No. of periods:06 ___

Period

Topic/s to be covered in classroom

Homework

Status (Yes/No)
(Reason if No)

WEEK 38 :_ 28/12/2026__to__ 02/01/2027___

Period Count:03

PD1 REVISION
REVISION
PD2
REVISION
PD3
PD4 WINTER BREAK
PD5 WINTER BREAK
PD6 WINTER BREAK

WEEK _40_:_04/01/2027__to___09/01/2027__

Period Count: 03___

WINTER BREAK

PD1

PDO WINTER BREAK

PD3 WINTER BREAK

PD4 REVISION

PDS REVISION
REVISION

PD6




Subject coordinator Supervisor

IGNITING |

Subject

Principal/V. Principal

Sir Padampat Singhania

ANIA
HT MINDS

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Marketing Class

: _XI_ No. of periods

:10_

Period

Topic/s to be covered in classroom

Homework

Status (Yes/No)
(Reason if No)

WEEK 41 :_11/01/2027_to__16/01/2027___

Period Count: _ 5

Employability Skills Revision

PD1

PD?2 Employability Skills Revision
PD3 Employability Skills Revision
PD4 Employability Skills Revision
PD5 MAKAR SAKRANTI

WEEK 42 :_18/01/2027 to_ 23/01/2027__

Period Count: 5

Employability Skills Revision

PD1

PD2 HOLIDAY

PD3 Employability Skills Revision
PD4 Employability Skills Revision

PD5

Employability Skills Revision




PD6 Employability Skills Revision

Subject coordinator Supervisor Principal/V. Principal

Sir Padampat Singhania

IGNITING BRIGHT MINDS

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject :___ Marketing Class : _XI_ No. of periods 12
Period Topic/s to be covered in classroom Homework S(?::sso(rf?is'ﬁi‘)))
WEEK 43 :_ 25/01/2027__ to__30/01/2027__ Period Count: 6__
PD1 REVISION
PD2 REVISION
PD3 REPUBLIC DAY
PD4 Doubt clearing session
PD5 Doubt clearing session
PD6 Doubt clearing session
WEEK 44 : 01/02/2027_to_06/02/2027_ Period Count: _6__
PD1 Doubt clearing session
PD2 Doubt clearing session

PD3 Doubt clearing session




PD4 Doubt clearing session

PD5 Doubt clearing session
PD6 Doubt clearing session
Subject coordinator Supervisor Principal/V. Principal

Sir Padampat Singhania

IGNITING BRIGHT MINDS

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject :___ Marketing Class : XI_ No. of periods : 05
Period Topic/s to be covered in classroom Homework S(tl:::sso(:f‘;is.ﬁic;)

WEEK 45 :_08/02/2027_to_ 13/02/2027__ Period Count: 05__
PD1 Doubt clearing session

PD2 Doubt clearing session

PD3 Doubt clearing session

PD4 Doubt clearing session

PD5 Doubt clearing session

PD6 SECOND SATURDAY

WEEK 46 _: 15/02/2027__ to_20/02/2027__ Period Count: _ O_

PD1 ANNUAL EXAMS




PD2 ANNUAL EXAMS
PD3 ANNUAL EXAMS
PD4 ANNUAL EXAMS
PD5 ANNUAL EXAMS
PD6 ANNUAL EXAMS
Subject coordinator Supervisor Principal/V. Principal

Dr. Devendra Pratap Singh

[ \ Sir Padampat Singhania

IGNITING BRIGHT MINDS

Education Centre
Kamla Nagar, Kanpur

Weekly planning overview
Session: 2026-2027

Subject : Marketing Class : _XI_ No. of periods :0___

Period Topic/s to be covered in classroom Homework S(?::sso(:f?is'ﬁic)))
WEEK 47 : 22/02/2027_to_ 27/02/2027 _ Period Count:0 __
PD1 ANNUAL EXAMS
PD2 ANNUAL EXAMS
PD3 ANNUAL EXAMS
PD4 ANNUAL EXAMS
PD5 ANNUAL EXAMS
WEEK 48 :  01/03/2027_ to_06/03/2027_ Period Count:0




PD1

ANNUAL EXAMS

PD2 ANNUAL EXAMS
PD3 ANNUAL EXAMS
PD4 ANNUAL EXAMS
PD5 ANNUAL EXAMS
PD6 SESSION END




[ \S ir Padampat Singhania Education Centre

IGNITEIP;(':»él;.iG;IVVHI;DS wm[a .‘N-agaf; wnpur
Lesson plan implementation report

Session: 2026 - 2027

Term : Assessment
From Date : To Date

Subject : Class
Book : No. of periods

Section Subject Lesson/s to be covered according | Status Reason if not
Teacher to lesson plan Yes/No completed

Remarks:

Subject coordinator:




